Arnotts Proposition Testing

Case Study

Project Background — Innovation Workshop

The key objective for the Innovation Workshop is to ascertain
what makes shopping easy at Arnotts, explore existing and
future service offerings and to understand which propositions
are received better than others in order for Arnotts to focus
their marketing efforts.

Key areas covered in the Innovation Workshop included the
shopping experience, current Arnotts Services, future Arnotts
Services and Concept Testing of Christmas Adverts and Media.

iReach Methodology

An Innovation Workshop was the research method used, where
3 mini groups of 5 each which rotate across 3 moderated pods.
At the end a group discussion is had amongst the three separate
groups with a 4" moderator engaging with everyone on the key
insights and ideas generated by each of the 3 moderators.

The target audience iReach engaged with were divided into
three groups; loyal Arnotts shoppers, regular Arnotts shoppers
and occasional or lapsed Arnotts shoppers. A wide range of
creative assets were used to similar engagement by participants
and ‘vox pops’ were collected to add visual supports to planned
reporting and internal presentations.

A report was produced by iReach Analysts to provide actionable
insights and key recommendations concerning shopping
experience, current services, future services and which concept
will have the most impact on shoppers.
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iReach Insights

iReach is a full Marketing and
Research Agency, across all
research disciplines and
methodologies.

iReach Insights is the only
agency in Ireland to have built
our own research panels of
40,000 adult consumers and
9,000 business decision makers
in ROI and NI. These exclusive
iReach panels allow us to
maximise value for our clients
across all research methods to
deliver deeper insights from
better research.

iReach Insights, Temple Hall,
Temple Road, Blackrock,
Co. Dublin.
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